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CAH/ZIOBEHKO I.

BITPOBAI)KEHHSI IHOOPMAIIIMHO-KOMYHIKAIIIMHUX TEXHOJIOT' T
TA NEPEINIATOTOBKA ®AXIBIIIB B IHAYCTPIi TYPU3MY KAHAIU

[adpopmariiino-komynikaiiitai Texrosorii (IKT) Oynu Bu3Haveni sk Taxi, 1o 37a-
THI TIPUBECTH JI0 PaTUKAIBHUX 3MiH B €KOHOMIIIl, TIOSIBY HOBHX 1 MOJIEpHI3aIlii Tpaau-
[IHHUX CEKTOPIB BUPOOHUIITBA Ta MOCIYT, a po3poOKa MpOrpaMHOTO 3a0e3nmedyeHHs Ta
npopuBHi Metoau BukopuctanHs IKT — gk Taki, 1110 MalOTh BUCOKUI MOTEHIIAN peajiza-
1ii IKT 1 po3rasgaroTbes sk HAMOUTBII TPUBAOIMBI Ta MIEPCIIEKTUBHI JIJIsl IHBECTYBaHHS.

AKTyaJbHICTh CTAaTTI HOJAra€ B TOMY, 110 B YKpaiHi HEOOXIJHO CTUMYJIIOBATH
OUTBII TICHY B3a€EMOZII0 Mi>K HAYKOBO-TEXHIYHHM CIIBTOBAPHCTBOM Ta MiANPHEMCTBAMHU
B CYCHUIBHOMY Ta NMPUBAaTHOMY CEKTOpax. BBakaeThcs, 1m0 (HOpMyBaHHS MEpPEKEBUX
CHIBTOBAPHCTB € HAHBAXKIIUBIIIIO YMOBOIO JJIsS PO3BUTKY €KOHOMIKH, sIKa 3aCHOBaHA Ha
3HaHHAX [1].

Mema cmammi — 03HaAWOMHUTH TIEJATOTIB 13 JOCATHCHHSAMH TTOCTaBJICHUX IUJICH y
BUIINX HaBYAJIBHUX 3akianax Kanamu.

VY Kanaai y 2005 p. nmovanacek peamnizamist npoekty “Onoienns” (“Renewal”) 3
METOI0 BHSIBUTH MO>KJIMBI TIEPCIIEKTHBH Ta CTPATETi1YH1 HANPSMU 1HHOBALIMHOTO PO3BUT-
Ky Kpainu Ha nepioa 1o 2020 p.

VY KpaiHi nuTOMa Bara oprasizauiid, sKI BUKOPUCTOBYIOTh [HTEpHET, CTaHOBHTH
82%, nmutoma Bara cektopa IKT y BanoBiit 701aTKOBIH BapTOCTI MiANPUEMHHUIIBKOTO CEK-
Topa — 7,8%. BHecku B OCBITY — HalBHILI B CBITi i CTAHOBIATH 7% HAIIOHAJIBLHOTO TIPU-
OyTKy [7].

M. Ilneitn, B. YToBac i1 JIx. Ctadop CTBEpAXKYIOTh, 110 MOXJIMBOCTI €IEKTPOH-
HOro 613Hecy, [HTepHeTY Ta KOMII’ IOTEPHUX TEXHOJIOT1H BIJKPUIM HOBI MEPCIEKTUBH JIJIs
iHaycTpil Typusmy. [linnpuemcTBa Typusmy Oyiu JigepaMu il IEPIIMMU MMOKa3all, K e-
TEXHOJIOT1i BIPOBAIUTH B MPAKTUKY ALIOBUX BiIHOCUH. OCHOBHUMH Y4aCHUKaMH 1HJyC-
Tpii TypU3My € TYPUCTCHKI areHTCTBa (po3/Api0HI TOProBil) Ta TyporepaTopu (opraHiza-
TOPU TYPUCTUYHHX MAKETIB).

Typusm BUAUISIETHCS cepell IHNYCTPIaTbHUX CEKTOPIB CaMe BaXJIMBICTIO MajuX Ta
CepelHIX MIANPUEMCTB, K1 CTAaHOBIATH 95% 1HaycTpii. ¥ 2003 p. KUIBKICTH Typorepa-
TOpIB, K1 yIPaBISsLTA BIACHUM BeO-caiiTom Komnanii, Oyna 42%, a typarearcts — 29%.
I3 ¢gipm 3 BeO-caitamu 75% TypareHTcTB Ta 84% TypornepaTopiB BUKOPUCTOBYBAIHU iX
g pexaamu, 60% TypareHTcTB 1 49% TypornepaTopiB — A PO3MIMPEHHS! KOHTAKTIB 13
KIieHTamu [2].

Onmna 3 romoBuux 1teri Kowicii Typusmy Kanmagum (Canadian Tourism
Commission) (CTC) — miaTpumyBatu 1HAYCTpit0 Ha npuOyTtkoBomy piBHi. Y 2006 p.
BKJIAJ IHAYCTpii Typu3My B IpUOYTKaxX Ha BCIX YPSAJAOBHX PIBHAX CTAaHOBUB MPHUOIU3HO
19,4 mnpn kananacekux nonapis (3,9%), a B 2000—2006 pp. npubyTku ypsiaiB 3pocTayiu
mopiuHo B cepenuboMy Ha 4,5%. Y 2006 p. Typusm HanaB 3,8% pobouux Micip BiJl 3a-
rajlbHOT KUIBKOCTI B €KOHOMILI Ta cTaHOBUB 2,05% BajioBOr0 BHYTPILIHBOIO MPOIYKTY
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KpaiHu. 3arajibHi BUTPATH B TYPUCTHUYHIN Taly3l MiABUIIYIOTHCS 3aBISKH OUTBIIIHN 3a-
MHATOCT] HACEJIEHHS KpaiHH, 3pOCTaHHS OCOOMCTHX MPUOYTKIB KaHA/ALIB Ta 30LIbIIEHHIO
BiiBiAyBaHb Kanaau iHO3eMusMu [3].

VY 2003 p. [nTepHeT OyB OCHOBHHMM JiKepesioM iHhopMallli mpu MIaHyBaHHI MOI0-
poxi s 35% KaHaIChKUX KOPUCTYBAUiB i€l mocayru. 56% TypHUCTIB IUIaHyBaJU MOJI0-
poxi oHnaiiH 1 87%, iMoBipHO OyayTh poOUTH 1€ B MaitOyTHROMY. [lepBuHHI (akTopu,
K1 CIIOHYKalOTh KOPUCTYBauiB [HTepHETY yKJIaJaTH JOTOBIp OHJIAWH: SKICTh 1 TOYHICTh
iH(popMmalii, po3MiIlIEHOT Ha CaiiTi, MPOCTHI MPOIEC Pe3ePBYBaHHS, AOCTYMHICTh Oaxka-
HOTO MPOJYKTY Ta pemyTallis KOMITaHii uu 6aHepa caiita.

31aTHICTh 1HAYCTPIi TypU3My a/JI€KBaTHO pearyBaTH Ha BUKIUKH 4acy 3aJe€KUTh
HacaMIiepe]; BiJi CIIPOMOXKHOCTI TOYHO MependayuTd MaOyTHE Ta BU3HAYMTH TOJIOBHI
TEHJICHIII1, 0 MaTUMYTh HAaHOUTHIIMKI BITMB Ha MignpueMcTBa ramysi. ¥ 2004 p. Oyna
cTBopeHa TypucTuuHa KoMl toTepHa Mepexa kadenpu typusmy (YHiBepcurer KBebeka
B Moupeaii) (The Tourism Intelligence Network (TIN) of the ESC-UQAM Char in
Tourism (University of Quebec at Montreal) [4].

3aBIsKH CIIBIIpaIll 3 YHIBEpCUTETOM, Mepeka Mae KOHTAKTH 10 BChOMY CBITY 3
YHIBEpPCUTETaMHU, AOCTIAHUMH LIEHTPAMHU Ta acCOIlaIlisiMu, SIKi € CKJIaJIOBUMHU 1HAYCTPIil
typusmy. lle 3abe3neuye moctym ao 6araThox 0a3 JaHUX, CIIEIialli30BaHUX >KYPHAIIB,
JOCJIII>KEeHb, [HTEpHET-CallTIB, @ TaKOX /10 €KCIIEPTHUX OIJISIAIB MPOBIAHUX CIEIIaTICTIB
3 Typusmy. lllogeHHUI MOHITOPUHT PO3BUTKY 1HAYCTPIi aHAJTITUKAMU JA€ MOMKIUBICTh
nepeadadynTi HOB1 TEHJCHII, IMOB’sA3aHi 3 TAKUMH TEMaMH: CTPYKTYpYBaHHS MOTCHITI-
HUX KIJI€HTIB; PO3BUTOK TYPUYHHUX HPOAYKTIB IISUIBHOCTI; MOSBA HOBUX TYPUCTHUYHHX
HANpsIMiB; MOJITHKA PO3BUTKY TYpH3MY B IHIIKX KpaiHax Ta nposiHmisax Kanaau; po3Bu-
TOK €JIEKTPOHHOT'O TYpU3MY; Kpallli METOIW YrpaBiiHHA. 3’e€qHaHHsA 3 TypHCTHYHOIO
KOMIT IOTEPHOI0 Mepexkero Oe3komtoBHe. KopuctyBadi oTpUMyIOTh €1eKTPOHHUN 1H(]O-
pMartiifHuii 6roNeTeHb Ta ramy3eBi iHpopMaIiiiHi pe3ome.

Jlnst ontumizaii momryky nmotpioHoi iHdopmarii, a oTke, 1 MiHiMi3alii BTpaT mi-
JIOBUX MOJKJIMBOCTEH UIsl KOMMAaHiH, SKi BKJIAJAOTh KOIITH B CTBOPEHHS Ta PO3BHTOK
CBOIX caiTiB, koprnopauieto Tralliance /s BcecBITHROI 1HIYCTpIi Typu3My OYB 3apeecTt-
poBaHuii fomeH BepxHboro piBHA (TLD) 3 Ha3Boro “.[dot] travel”. Komicis Typusmy Ka-
Haau € npeactaBHUKoM IliBHIuHOT AMepuku B Kopropauii mapTHepcTBa MOAOpOXkKen
(The Travel Partnership Corporation), 3aBgaHHsIM SIKOi € pO3BUTOK Ta MPOCYBAHHS JIOMeE-
Ha. Kowmicig Typusmy Oyiia 0THUM 13 TIePIIUX MPUXMIBHUKIB KOHIENIi “travel” Ta cmiB-
mpalfoBaia 3 OpraHizamissMi 1HIYCTpii TypU3My 3 METOI0 3aXHCTy ILUIICHOCTI JOMEHa,
rapaHTyro4M 30epexeHHs yCciX KaHaJIChKUX reorpadiuHuX Ha3B, 3a0XOUYHOUM KaHAJChKi
TYPHUCTCHKI HalpsIMU 3aKPIUTH CBOI JIETITUMHI Ha3BW B [HTepHET-TIpOCcTOpi “travel”. 3a-
KOHHICTh Ha3B 3a0e3MeuyeThcsi 000B’I3KOBOIO TIepe] peecTpairieto BedcaiTa Gpipmu mpo-
[eAYPOI0 TEPEBIPKU Ha BiAMOBIIHICTh BCTAHOBJICHUM BHUMOTAM, CTaHIapTaMm 1 MPUCBO-
€HHAM ieHTU(IKAIITHUX HOMEPIB, 10 € YHIKAJIbHUM Yy HpakTHii iHaycTpii. Po3BuTOK
“travel.” BKJIIOYae CTBOpPEHHs TI00ANBHOI ITUPEKTOPii, OpraHizoBaHOi 3a KpaiHamu, 3a
POJIOM TISTILHOCTI 200 32 CEKTOPOM 1 MONIYK Yy SIKiil € O€3KOIMITOBHUM JIJIsi KOPUCTYBayYa.
Koxen 3apeectpoBanuii crioxkuBay Ta ¢izMyHa YU IOPUIUIHA 0c00a, 10 HA/a€ TYPUCTHU-
YH1 NPOAYKTH Ta MOCIYTH OTpUMYE A0CTyN 10 noHaja 1400 BiANOBIAHUX KaTeropii, 110
BKJIFOYAIOTh YC1 aCTEKTH MOJAOPOXKeEH [5].

Kowmicid 3akpinuia psja I10MeHIB y . travel” 3a KIIFOYOBUMH KaHa/ICbKUMU HampsMa-
MU Tak, 1100 BCs KpaiHa Majla BUTPUMAaHE B 3arajbHOMY KIItOUl O()OPMIICHHS, 1 KJIIEHT MaB
3MOT'Y MIATBEPAUTH KOXKEH acIeKT CBOEI MOAOPOXKi, He 3ayminaroun caiT “Canada. travel”.
[HaycTpis BukopuctoBye “travel.” mjst moOyA0BU €1EKTPOHHOTO OpeHAa i moprany BHYTpI-
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IIHBOTO TYPU3MY JUIs TYpUCTHUYHOrO Hampsimy — Kanama, He 0OMEXyIOUUCh PeECTpalliero
TEPUTOPIATIBHUX OAMHUIb Ta BU3HAYHUX MICLb. Y IIbOMY YHIKaJIbHICTh JOCBIAY KaHamau.
OnTumizaiisi MOLUIYKOBOI CUCTEMH 3aBISKU YITKOMY KOJYBAaHHIO KOXXHOTO CaiTa CHpusie
CIIBIpAIli BCIX YYaCHUKIB TYPUCTUIHOTO PHUHKY. 3aBISKU 3BOPOTHOMY 3B’SI3KY — BIIT'YKaM,
HaJIICTTaHUM CIIOKHMBaYaMH Ha caiit “Canada. travel” — opmyeThcst aTMOcdepa BHEBHEHOCTI
y SIKOCTI TIPOAYKTY Ta JIOBipa A0 3MICTY 1H(OPMAIIIHOTO Pecypcey.

VY Kanazi BBaxaroTh, 1o KoM cait “Canada. travel” Oyzae 3a1isiHHIl TOBHOIO Mi-
POIO, BiH HA3aBX/IM 3MIHUTh METOJIM YIPABIIHHS i MAPKETUHTY KaHAJICHKUX TYPUCTUIHX
HarpsiMiB. 3 HOBOIO BeO-maTdopmoro Kanaaceka KoMicis TypusMy po3po0isie KaTajor,
PO3IIMPEHY JUPEKTOPII0 03HAHOMITIOBAJIBHOI MOI3JIKH, 1€ y4acHUKH nporpamu “Kanan-
cekuii crienianict” (“Canada Specialist”) (CS) 3 ycboro cBiTy MaroTh MOXJIUBICTh JOCITi-
JOKYBaTH KOHKPETHI TYPHCTHYHI MPOAYKTH Ta 3HAWTH TOYHY 1H(OpPMAIIiIO0 MPo TapudH.
[lapTHEepu HaMAIOTHh OMKC CBOTO MPOJYKTY 3 MOCHUJIAHHSAM Ha BeO-calT. YyacTh y Mpo-
rpami € 0e3KOIITOBHOI. MeTor0 MporpamMu € HaBYaHHS W 3a0XOUEHHS TYPUCTHUYHUX are-
HTIB 3 IHIIUX KpaiH BIIKPUBATH PI3HOMAHITTSA TYPUCTCHKHUX MApIIPYTIB, sIKI IMPOIOHYE
Kanana. BipoioBx ocTaHHIX POKIB YCIIIITHO JIIF0OTh KYpCH Ha OiJIBIIOCTI OCHOBHUX PHH-
kiB: ABctpaiii, ®panmii, Himeuunnun, Kopei, Mekcuku, Benmukoi bpuranii Ta CILA. Taxk,
y Himeuuuni € Ginbie HX 850 3apeecTpoBaHUX areHTIB.

Komicist Typusmy y CBOiX aMEpUKAaHCHKUX aKIisIX BUKOPUCTOBYE MIKPOCAWUTH, SIKi
MPOMOHYIOTh MOKIIUBOCTI MaHEBPYBaHHS, 3HAYHO OUIBIII, HIXK TPAAULIHHUNA CAlT y CTH-
JI1 TOJIOBHOT CTOPIHKU. MIKpOCalT — 11e YacTUHA OUIBIIOTO BeOcaiiTa, sika MPOCYBAETHCS
OKpEMO, 3 METOI0 BUKOHAHHS OKPEMHX 3aBJIaHb, 1 MA€ 3 HUM CHUIbHY CUMBOJIIKY Ta TU-
3aiiH. MiKpocailT 1arTh MOKJIMBICTH BIJICIIAKOBYBAaTH OINEPATUBHO M y MOCTIHOMY
peXHUMi 3MIHY 0a3u KIIIE€HTIB (ipMH Ta €PEKTUBHICTh peKkiaMH. MapKeTonor Moxe BH-
3HAYHUTH, SIKAH MPOIYKT MPAIIO€e OiIbIl €(EKTUBHO Ta MPUHHATH PIIICHHS II0A0 OiIbII
SCKpaBOro HOTo MOJaHHS HA TOJIOBHOMY CalTi OIepaTopa.

3aBISKH PO3BUTKY aBTOMAaTH3allil, MPOTPAMHUM IHTEIEKTyaIbHUM 3aco0am st
30upaHHs, 00pOOKH, KOHTPOJIIO Ta aHami3y iHpopMalli Mpo KIieHTIB B [HTepHeTI peaiti-
3arfisl MOTEHIlaTy CUCTEMHU YIPaBIiHHS BIJHOCHHAMHU 3 KIIEHTaMH Ta MapTHEPAMH CTa€
3BUYAITHUM SIBUILIEM Y KaHaJICbKOMY Oi3Hecl. TeXHOorisi aBTOMaTU30BaHOTO MapKETHH-
ry 3a0e3neuye TBOCTOPOHHE CIUIKYBAaHHS W CIIPSMOBaHA Ha PO3BUTOK B3a€MHOI JIOBIpU
MDK THMH, XTO MOJOPOXKYE Ta TypOIepaTOpoM, J0Jar0ur 0€30C000BICTh 1HAYCTPIi, 30e-
pirarou peHTa0eIbHICTh 1 TEMIT CY4aCHOTO CBITY Oi3Hecy. ABTOMaTH30BaHE YIPaBIIIHHS
MapKeTMHIOBHUMH KaMTaHIsIMU MOKe OyTH BUKOPUCTAHE JUISl 3allyCKy, KOPETyBaHHS il 10-
BTOPHOI MOCTaBKM MAapKETUHIOBUX MaTepiajiiB, BU3BHAYEHHs OKYITHOCTI IHBECTULIIH, paiio-
Hai3alli MApKETUHTOBUX Jid, CTBOPEHHs 0a3u JaHUX KiIi€HTiB Toio. [lopiBHSHO 3 Tpa-
IULIAHAM MapKETUHTOM Ha TPETUHY 3MEHIIYIOThCS BUPOOHUYI BUTPATH SIK 32 4aCOM, TaK 1
3a KOILITaMH, a OCTATOYHHUI MPOAYKT CTae HabaraTo sKiCHIIINM, HIX TOYaTKOBH [6].

3 ympoBamxkenasm IKT 3pocrarore BuMoru no kBamidikarii nepconany. Maimi Ta
cepeliHl MIANPUEMCTBA € PYIIIMHOI CHIIOK MpU 3alpoBaKeHH1 [HTepHeT-cTparterii Ta
po3po01Ii mporpaM, SIKi TOMOMOXKYTh Kpallle MiAroTyBaTUCh 3 TUM, 10O OTpUMATH SIK-
HaNOUIbIly BUTOAY 13 3aCHOBAHOTO HAa [HTEpHET-TEXHONOrIAX MAPKETUHTY. 32 JaHUMHU
Kanancekoro ToBapuctBa HaBuaHHS ¥ po3BuTKy (Canadian Society for Training and
Development) 98% manux 1 cepeiHixX NIANPUEMCTB Y HaBYaHHI 3a TEXHOJIOT1SIMU OHJIAH
BUKOPUCTOBYIOTH €JIEKTPOHHY TOIITY, ¥ 78% € cBoi BiacHi BeOCalTH.

J1o CTpyKTypH HeNepepBHOI TYPUCTHUHOT OCBITH BXOJATH MpodeciiiHi MKOIH, KO-
JIe/K1, YHIBEPCUTETH, MEHEHKEPChKI KypcH Y cdepi MDKHAPOAHOTO YIPaBIiHHS TOCTHH-
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HicTIO ¥ Typusmowm. IllicTh kaHanachkux ocBiTHIX 3akmaaiB Canadian Tourism College
(Surrey), Canadian Tourism College (Vancouver), ICS Canada, Grande Prairie Regional
College, Travel Training Career Centre Ltd., Medicine Hat College nmpononytoTs Je-
CSTh TUCTAHLIWHUX KYpCiB 3 Typu3my. Y Ham yac Kanana € ogHUM 13 CBITOBHX JIZEPIB Y
PO3BHUTKY €JIEKTPOHHOTO HaBYAHHS Ta B PO3pOOKax MPOrpaMHOro 3a0€3MeUYeHHs AT -
cTaHliiHOi ocBiTH. Bcel mpoBinmii Kanagu MarTh po3BHMHEHI KOMYHIKAIIHI JiHIT, K1
JAf0Th MOXKJIMBICTh HaBUAIBHUM 3aKJIaJaM MPOMOHYBATH €JICKTPOHHE HABYAHHS 5K CTa-
I[IOHAPHO, TaK 1 B JUCTAHIIIHHIN dopmi.

®enepanbhe BinoMcTBO “IIpomucnoBicts Kanangu” € BIAMOBIAQAIBHUM 32 TOCIYTH
Ta mporpamu ajs Oi3Hecy, BiJ 3a0e3MeueHHs CyOCHAIsIMU M peryioBaHHsS KOHKYpEeHIi
JI0 TIATPUMKH 1HHOBAIIM. Pi3HOMaHITHI KypcH Ta pOrpaMu JOCTYITHI B KOXHIA YacTHHI
KpaiHu, 3py4H1 JIJIs TAIPUEMIIIB 1 JOCTYITHI 3a BapTicTIO 200 HaBiTh O0e3KOMTOBHI. Tak,
nporpama “Kanaacekuii 613Hec” (“Canada Business™) — 11e Mepexa IIEHTpIB, SKi € BiJIl-
paBHHMH IYHKTaMU KOHTAaKTIB JJii OTpUMaHHS iH(opMaIlii Ta mporpam BiJ ¢eaepainb-
HUX, MPOBIHIIIHHUX, TEPUTOPIATHLHUX 1 MICIIEBUX OpPTaHIB BJIaau Ta mapTHEPIB [7].

3a 3araspHOHALIOHANBHOIO mporpamoro “CrymeHtchbki 3B’s3kmn”  (“Student
Connections™), 3 mo4atky AisUIbHOCTI B 1996 p., 6inbiie Hix 175 THC. 0ci0 mpoim Ky-
pcH, MPaKTUYHI CEMiHApH, MPAKTUKYMU Ta IHAUBIMyallbHI HaBYaJbHI 3aHATTA. Kypcu
IPOBOAATHECS y 15 KOMyHaANIBHUX KOJeIKax 1 yHiBepcuteTax. “CTyIeHTChKI 3B’ SI3KU~ Ha-
BYAIOTh Ta HAWMAalOTh CTYJIEHTCHKUX JioBHX panHukiB (Student Business Advisors),
100 3a0e31neyuTH po3poOIIeHi Ha 3aMOBJIEHHS, IPAKTUYHI TPEHIHTH Ta Kypcu. Jl110B1 pa-
JHUKU — 1€ Kpallll CTYJEHTH KOJICIKIB 1 YHIBEPCHUTETIB, $IKI CIEIIami3ylOThCs Ha
KOMIT FOTEpHiH TexHoJorii Ta 613Hecl. CTyJIeHTChKI 3B’ SI3KU MPOMOHYIOTh HU3KY IpOrpam
1 mocnyr. IHTepHeT-Kypcu — 1€ IHTepHeT-HaBUaHHs, BiJ IOYATKOBOTO J0 BUCOKOIO PiB-
HiB. [Iporpama KypciB BKJIIOYa€e Takl HaB4aJdbHI MOAYJi: “OCHOBU KOMII FOTEPHOI IpaMo-
TtHOCTI”, “Beryn o Intepuetry”, “EnektponHa nomra”, “IHTepHer-gomatku’” Ta “Yromau
ounaiin”. [itore mporpamu: “Ilocayru mepmmx KpokiB B enekTpoHHid komepiii” (“E-
commerce First Step Services”), “IlmanyBanHsi BeOcaiita “CTyaeHTCHKHX 3B’s3KiB”
(“Student Connections Web site Planning”), “/limoBi mnpesenrtamii” (“Business
Presentations”). HapuaHHs mo€eIHY€eTHCS 3 MPAKTUYHOIO A1SUTBHICTIO.

CydacHe e-HaBYaHHS BUKOPUCTOBYE PI3HOMAaHITHI 3ac00M ay/ioBi3yanbHOI 1H)O-
pMaiiii, Taki SIK MOTOKOBE BiJie0o ¥ aymio, rpadika, IHTEpaKTUBHI eIeMeHTH. Pe3ynbratu
HaBYaHHS € MO3UTUBHUMH JUIsl BCiX ydacHHKIB. Ciy>KO0BIII HaOyBalOTh BIEBHEHOCTI Y
BJIACHUX CHJIaX, 3HAIOYH, 110 BOHU BBOATH B POOOTY HalaKTyalbHIITYy 1HGOpMaIlio, a
TaK0X HaO0yBalOTh HABUYOK IIMPOKOTO 3aCTOCYBaHHs, BUBYAIOYM KOMIT IOTEPHI TEXHOJIO-
rii. @ipMu TiATPUMYIOTH BUCOKI HaBYAJIbHI CTAaHAAPTHU O€3 BIACHUX BUTPAT HA PO3POOKY
€JIEKTPOHHOTO HABYAIBHOTO MaTepiay, a MOTCHLIHHUIN CII0)XKUBAaY OTPUMYE SIKHAMKpaIe
00CITyrOByBaHHS.

Bucnoexu. Takum unnoMm, ycrimuomy BrposamkenHto IKT B ingycTpito Typusmy
CIIPUSIOTH TaKl YMHHUKU: OpraHiuHa, ACIEHTpaTi30BaHa OpraHi3alliifHa CTPYKTypa raity-
31; CIJIbHE MpParHeHHs O KOHKYPEHTOCIPOMOKHOCTI SIK KEPIBHUITBA, TaK 1 OKPEMHUX ITi-
nnpueMcTB ranysi. [IpoGnemu (iHaHCyBaHHS 3HAYHOIO MIpPOIO BHPIINIYIOTH YPSIAM BCiX
PiBHIB, 3a0€3MeUy0ud PO3BUTOK MEpEXi MEepemiroToBKH (haxiBLiB ramysi, A€ BUpilIa-
JbHA POJIb HAJIE)KUTh PO3BUHYTIN MepekKi AUCTAHILIIMHOI OCBITH.
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CAPXEBCBHKA JLE.

OPT'AHI3AIIIA MPOBEJIEHHA CAMOCTIMHOI POBOTH IHTEPHIB

BrpoBamkeHHs KpeAUTHO-MOYJIBHOT CUCTEMHU OpraHi3allii HaB4aJibHOTO MPOLECY
y BUIIMX HABYAIBHUX 3aKJIaJiaX Tepeadadae CKOPOUSHHS ayJAMTOPHUX TOMUH 1 3011b-
IICHHSI TOJIMH, BiIBEJACHUX Ha caMOCTiiHYy poboTy [2]. OOcsar HaykoBoi iHGopMailii mo-
POKY Pi3KO 3pOCTa€, Xoua HaBUAJIbHHUI Yac B IHTEpHATYpl HE MOXKe OyTH 3HAYHO 301J1b-
nieHuit. BupimenHs 1i€l cynepedHocTi Moke OyTH TUIbKM OJiHE — IHTEHCU(IKYBaTH Ha-
BuaHHs. OCHOBHHM HampsiMOM iHTeHCH}iKallii Mae OyTH mepexia BiJi MEXaHIYHOTO 3ay-
YyBaHHS TOTOBUX 3HAHb JO BCEOUIBINOT aKkTWBi3allii HAaBYAJIbHOI Ta B3araji po3yMOBOI
TISUTBHOCTI, 10 BUKOPUCTaHHS BHYTPILIHIX PE3€PBiB MCUXIKU.

OpHuM 13 OCHOBHHMX 3aBllaHb BUKJIAJaHHS Yy BUIIOMY MEIUYHOMY HAaBYAJIHLHOMY
3aKjajl € MATOTOBKA BUITYCKHUKIB JI0 CAMOCTIMHOI TisUTBHOCTI, 110 MOYKE OYTH JOCSTHY-
TO NUIAXOM MPaBUIBHOI oprasizaiii camocTiiiHoi pobotu [3]. CamocTtiiiHa poOoTa BU-
3HAYA€THCS SIK “OCHOBHUH CIOCIO OCBOEHHS IHTEPHAMHU HABUAJILHOT'O MaTepiany 0e3 yua-
CTi BHKJIaJ[aua, a TaKOK 4ac, BIILHHI BiJl 000B’I3KOBMX HaBUaJIbHHX 3aHATH” [2, ¢. 320].

Memoto cmammi € pO3KpUTTA crielu(iku, BUZHAYSHHS MICIISI CAMOCTIHHOT poOOTH
B HaBYAJIbHIN JiSUTHOCTI IHTEpPHA, HOUIMPEHHS BIACHOTO JIOCBITY MO0 OpraHi3amii ayau-
TOPHOI Ta MO3ayAUTOPHOI CAMOCTIHHOT poOOTH Ha MPUKJIIA/l BUBYEHHS O(TAIbMOJIOTII.

MaiiObyTHi 0pTaTBEMOJIOTH MEpPelyCciM MOBUHHI HABYUTHUCS MPABUIBHO CTAaBUTH Jlia-
T'HO3, BU3HAYUTH €TIOJOTII0 Ta MaTOreHe3 3aXBOPIOBAHHS, BUPIIITYBATH MUTAHHS MO0 HE-
00XiJTHOCTI Ta XapakTepy MeJIuKaMeHTo3Hoi Teparii. HaBuanus Ha kadenpi BinOyBaeThCs
32 TUIOBOIO MPOTPaAMOI0 3 AMCIMIUIIHU, Y SIKIM MOAAIOTHCS TEMaTH4YHI TUTAHHW JICKIIIH,
MPAKTUYHHUX 3aHATH 1 CAMOCTIHOI poboTu. MeToro mporpamu € (GOpMyBaHHS TPABUIHHO-
r0 PO3yMIHHS MTPAKTUYHOTO 3HAYCHHS OPTAIBMOJIOTIT cepe] IHIMX KITHIYHAX JUCIUILTIH,
OBOJIOZIHHS MPO(PECIMHUMUA HAaBUYKAaMH JJIs1 OOCTEKEHHS Ta JIIKYBAHHSA XBOPHUX, HAOYTTs
3HaHb, HEOOXIJTHUX ISl MOJANIBIIOI CAaMOCTIITHOI poOOTH, BMIHHA iX BUKOPHUCTOBYBAaTH B
MEBHUX KIHIYHUX CUTyarisx. Buxoasuu 3 Toro, mo oocsar iHgopmMarlii, Skl HeoO0XiIHO
3aCBOITH, € 3HAYHWUM, OLUIbIY YAaCTUHY MaTepialy MPOMOHYETHCS BUBYATH CAMOCTIHHO.
[Tpu oMy caMocCTiitHa poOOTa MOBUHHA MAaTU KOHKPETHI 3MICTOBI XapaKTEPUCTHKH, KOH-
TPOJTFOBATHCS, TIEPEBIPSATHUCS 1 OLlIHIOBaTHCS. BOHA BKIIOUa€ BUBUEHHS TEM, 1110 HE PO3T-
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