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communication of future specialists in hotel and restaurant business 
The paper proposed a conceptual model of building a culture of professional 

communication of future specialists in hotel and restaurant business in the professional 
training that reflects the relationship between the main components of the culture of 
professional communication.

On the basis of methodological approaches to the training of future specialists in hotel 
and restaurant business, patterns of culture and its individual components, structural 
components of a culture of professional communication in the future specialists in hotel and 
restaurant business, the principles of education and subject forms, methods of teaching 
propose a model of a culture of professional communication in the future specialists.

The purpose of training future specialists in hotel and restaurant business is focused, 
controlled formation of their culture of professional communication, which requires solving a 
number of problems: 1) formation of motivational value component that provides for the 
formation of motives and personal goals, 2) developing a cognitive component, determining 
mastery of psychological and pedagogical knowledge of nature and culture components of 
professional communication, and 3) formation of operational activity component that 
contributes to the improvement of communication skills, speech technology, and 4) the 
formation of emotional and volitional component of both mobility and capacity for self-
regulation in volitional process of communicative interaction. Phased solve each of these 
problems leads to the formation of culture of professional communication of future specialists 
in hotel and restaurant business in the process of training. We have identified the following 
principles of professional communication culture of future specialists in hotel and restaurant 
business: the principle of positive reinforcement and positive emotional climate, and 
communication of scientific theory and practice, strength and practical orientation 
knowledge.

The process of creating a culture of professional communication specialists upcoming 
hotel and restaurant business provided the unity of its organizational and pedagogical 
conditions: content of orientation training to create a culture of professional communication 
in the future specialists in hotel and restaurant business, forming an active professional 
dictionary and promotion of linguistic practices in the study of interaction create a 
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professionally – oriented communicative space in practice. Motivational value in our studied 
component is characterized by the following criteria - the system of motives and personal 
goals, the system of values and priorities of the individual. The criteria for the cognitive 
component is a system of knowledge about the nature, structure and the culture of 
professional communication. For operational activity – determining component of the 
following criteria: Skills culture of professional communication. Based on defined criteria 
and indicators we have identified the following levels of professional communication culture 
of future specialists in hotel and restaurant business: low, medium and high.

Key words: conceptual model, specialists in hotel and restaurant business, training, 
culture, professional communication.
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