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Poltorak V. The main causes of school-leavers orientation on services of private 
educational establishment in the condition of educational marketing conception

The article analyses a number of issues connected with the reasons that influence the 
choice made by young people as to their study at private establishments of higher learning as 
well as with the hierarchy of reasons, which lead to such choice.

Among the most important reasons, that influence school leavers when they choose higher 
educational establishment are the following: quality of training, process of education, institution 
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image, price for education. Higher standards of education, the possibility to get higher language 
competence and the chance to continue their education abroad are also among the reasons that 
stimulate school leavers to join this or that private educational establishment. It is interesting to 
note that there is a specific bunch of causes that seriously influence school leavers decision. 
These causes are: advice and recommendations of parents, relatives, and friends as well as talks 
with members of admission board when future student submit their documents. It is worth to be 
mentioned that such activities as meetings with university staff right at schools, recommendations 
of school teachers and study within the system of pre-training education, organized by higher 
educational establishments, play far less significant role in decision making.

Another subject of investigation was the sources of information which gave school leaver 
the first details about private educational institutions. Judging from the polling, the most reliable 
sources are: channels of interpersonal communication, friends and relatives, as well as those, 
who are studying or studied at the institution or university. Extra detail are taken from university 
sites, university enrollment activities, university reference books and TV programmes.

Key words: quality of education, the reasons of youth orientation on private establishment 
entry.
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