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Kupa I., Dashevska I. Educational value of the cultural artifacts in excursions
process

As leading travel service, which essentially carries enormous educational and 
humanitarian component of all modern tourism. Basis excursion process is not just 
interpersonal interaction of the guide with tourists, but much deeper subject-subject cultural 
communication process, which in the modern paradigm of information society development 
values to excursion tour facility, as what it often appears a cultural artifact. Sightseeing 
process – is a subject-subject cultural communication process in which special values is given 
to the sightseeing object, which often acts as a cultural artifact. It prevailes in the 
communicative process during excursion, providing tour guide the opportunity to realize its 
educative potential, increase excursions. -made object 
that has symbolic meaning and can manifest in a variety of objects, phenomena of the 
spiritual life of society, has polysemantic nature, as evidenced by studies of the phenomenon 
by various specialists. For excursions it is very important cultural artifact’s relationship to 
such its component as sightseeing object that directly generates a process of cultural 
communication in the course of the excursion tour. It provides a powerful educative potential 
as a tourist and excursion services, and as a mean of educative effect. Future prospects for 
research an educational, humanistic, humanitarian values of cultural artifacts in excursion 
service is to identify the psychological, educational, social and cultural mechanisms of its 
influence on the formation willingness of tourists to effective cultural communication in the 
course of the excursion tour.

Key words: artifact, cultural artifact, excursion, excursions, sightseeing object,
communication culture, communication process, educative process.
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