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Zastavskaya P.The Basis of Legal Rhetoric: Preliminary Work with the Subject

of Speech
Communication between the speaker and the audience takes place where there is a

high level of community interest, sufficient to maintain communication. Where there is no
public interest - and there is no communication, and hence the verbal interaction between the
speaker and the audience.

Invention, in particular, teaches any speaker has strengths in regard to the possession of
a particular subject area. In this case his main task is, above all, to determine what place this
subject area is relatively subject areas, to engage the public interest.

The choice “fragment of reality” as a subject of conversation (speech) becomes the question
of the choice of the target audience. It becomes the audience that “the environment”, which may or
may not be your “thing.” So, at least representations about the audience that you have to do before
you start to say - is to realize the extent to which, in principle, this audience is suitable for you,
“medium”.

The key is to not re-educating the audience, change the appearance of the object, the
change is not so much for the audience (for her subject that until so and so is not!), But for
yourself. For this we need to present themselves at the listening position and convert the object
so that you as an imaginary listener listening themselves.

Key words: the subject of speech, legal rhetoric Invention.


