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Lapshina I. Features of Marketing Research in E-learning Systems
The relevance of marketing research increased due to the fact that in the intensive 

development of computer learning and growing role of information in education there is need for a 
variety of electronic learning resources, the demand for them among consumers of educational 
services, but even already existing resources are not always used effectively. It is caused by a 
mismatch queries and user needs and suggestions authors developers of educational computer 
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systems. In most developing educational resources dealing with teachers who have no idea about 
health, ergonomic, aesthetic norms of representation of educational information, do not know the 
basics of management and marketing.

Today we can even talk about Internet management and Internet marketing education. The 
characteristic features of modernity is the internationalization and integration of education and the 
transition to a single educational space, and as a result – the emergence of competition in virtual 
learning environments. A serious problem arises promote your own electronic resources and 
attracting them to consumers. It is clear that victory will receive those who come to resolve the 
issue on scientific principles, therefore, the role and place marketing in education is continuously 
increasing.

Required depth study of marketing activities and characteristics of their use as heads of 
educational institutions and schools, and teachers-authors of distance learning courses and 
computer training systems.

Key words: marketing, monitoring, computer learning systems, electronic resources.
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