
ISSN 1992-5786. 

7

. -

-

–

284



2014

–

14]

69].

–

– –

-

16]. 

-

–

MARKET 
LEADER 

Elementary

MARKET 
LEADER

pre-intermediate

MARKET 
LEADER 

intermediate

MARKET 
LEADER

upper-intermediate

MARKET 
LEADER
advanced

1 2 3 4 5
Introductions Careers Brands Communication Being international

Work and leisure Selling online Travel International 
marketing Training

Problems Companies Organisation Building 
relationship Partnerships

285



ISSN 1992-5786. 

1 2 3 4 5
Travel Great ideas Change Success Energy
Food and 
entertaining Stress Money Job satisfaction Employment 

trends
Sales Entertaining Advertising Risk Business ethics

People Marketing Cultures E-commerce Finance and 
banking

Markets Planning Employment Team building Consultants
Companies Managing people Trade Raising finance Strategy

The Web Conflict Quality Customer service Doing business 
on-line

Cultures New business Ethics Crisis management New business

Jobs Products Leadership Management 
styles

Project 
management

Innovation Takeovers and 
merges

Competition The future of 
business

-

–

-
[9, c. 114–115].

-

286



2014

–
–

-
–

-

22].

The 
Financial Times”, 

1. - - -
– 5- – –

352
2. - –

1999. – 348

287



ISSN 1992-5786. 

3. –
- – 325
4.

– –
273

5.

– 2010. – 17 (198). – – 44. – 16–20.
6.

: /
– 2005. – 5–25.

7. – 4- –
– 220

8.
–

http://www.confcontact.com/2013_06_07/16_Kolbina.html.
9.

–
2002. – 114–115.

10.
- - -

– – 46
11.

– 2009. – 83. – 179–184.
12. . –

– 80
13. - -

– – 340
14.

– – 236
15. ;

– – 429
16.

-
– 2008. – 24. – 53–63.

Mantulo N., Polyezhayev Yu. Formation of Social and Cultural Competence in the 
Process of Teaching Foreign Language for Business Purpose: Axiological Approach

The active integration of Ukraine into global educational environment requires qualitative 
changes in the system of training highly qualified specialists with university degree who are 
capable to cross-cultural interaction and effective international professional cooperation. The 
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communicative paradigm of foreign language teaching in the system of Ukrainian higher education 
is directed at training professionals with advanced foreign language skills and it is also aimed at 
forming specialists with multicultural experience who can successfully compete in the new market 
conditions and feel confident in information flow in their native and foreign languages. Among the 
major problems in modern methods of teaching foreign languages for business purpose in high 
school is to form social and cultural competence that actualizes epistemological and axiological 
skills and helps to integrate into foreign language community with its long-standing language and 
behavioral norms. However, methodological principles of teaching this discipline need deep 
reconsideration according to current trends in language education and there emerged the necessity 
of implementation of axiological approach in the context of social and cultural competence of 
university students.

The relevance of the study is defined by the determining meaning of cultural and social 
values in the process of cognition and professional growth, particularly in the process of 
acquisition of foreign language communicative competence by university students.

The object of the study is the process of learning foreign language for business purpose in 
higher educational institutions, the subject of the study is axiological approach in social and 
cultural competence formation as a component of foreign language communicative competence of 
future specialists.

The article aims to justify the axiological approach in the content of mastering foreign 
language for business purpose. The practical experience of teaching foreign language for business 
purpose in Ukrainian university environment allows evaluating methodological approaches in 
formation of students’ skills in effective cross-cultural communication in professional 
communication in a foreign language, the evaluation of existing approaches enables to actualize 
axiological approach in the content of learning foreign language for business purpose. The 
implementation of axiological approach in the context formation of social and cultural competence 
determines the selection and organization of linguistic material, structural organization based on 
concept frames in English business discourse and it also allows deeper comprehension of 
distinguishing features of social and cultural environment of future professional activity; 
furthermore, the implementation of axiological approach allows become more familiar with basic 
values in foreign culture. However, the implementation of axiological approach to learning foreign 
language for business purpose involves cultural identification of individuals in the process of 
acquiring foreign language communicative competence by comparing their own cultural values and 
experiences with values in the scope of the foreign language.

Key words: foreign languages for business purpose, social and cultural competence,
concept, axiological approach.

289


