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®OPMYBAHHS COLIIOKYJIbTYPHOI KOMITETEHIIII
B IIPOLIECI HABUAHH I A1JIOBOI IHO3EMHOI MOBH:
AKCIOJIOTTYHUMU HIAXI

Y cmammi obtpynmosano axcionociyHuil nioxo0 00 opeaHizayii smicmy HA84aHHs OiN0Gil
IHO3eMHIU MOBI 8 KOHMEKCMI POPMYBAHHS COYIOKYIbMYPHOI KOMNEMEeHMHOCHII.

Knwuoei cnosa: oinosa inosemna mosa, COyiokyiomypHa KOMnemeHyis, aKciono2iunutl nio-
Xi0, KoHyenm.

AKTHBHA iHTerpallis YKpaiHu J0 T700aTbHOTO CBITOBOTO MPOCTOPY BUMArae siKiCHUX
3MiH B OCBITHI{ CHUCTeMI JJIs 3a0e3MeueHHs MiArOTOBKH BUCOKOMpodecitHnX (axiBIliB, 31aT-
HUX JI0 MDKKYJIBTYPHOI B3a€MOJIi, a OTXKe, 10 €peKTUBHOI MIKHAPOAHOI NpOoQeciifHOl CcriB-
npaui. KomyHikaTuBHa mapajurmMa HaBYaHHS 1HO3EMHIM MOB1 B YKPaiHCBKIM BHIIIM HIKOJI1
CIpsIMOBaHA HE JIMIIIE Ha IMiArOTOBKY (paxiBI[iB, IO BOJIOAIIOTH 1HO3EMHOIO MOBOIO, a i Ha
dbopMyBaHHS crierjiaiicta 3 MyJIbTUKYJITYPHUM JOCBIJIOM, IO MOXKE€ KOHKYPYBAaTH B HOBHUX
PUHKOBUX YMOBaX Ta OPi€HTYBATHCA B iHPOPMAaLiHHOMY MOTOIIl SK PiAHOIO, TaK 1 IHO3EMHOIO
MOBO. OHIEIO 13 3aMOPYK i€l AISUTHOCTI BUCTYIIA€ BOJIOIIHHS 1HO3EMHUMH MOBAMH, SIKE
BUXOJIUThH 32 MEKI BOJIOJIHHSI MOBHUMH OJTUHUIISIMUA i MOBJICHHEBUMU ITammnamu. Cepej ro-
JIOBHMX 33/1a4 y Cy4acH1! METOIUII BUKJIaIaHHA J1JI0BOi 1HO3€MHOT MOBH Y BHIIIIM IIKOJI BU-
cTynae (pOpMyBaHHS COLIIOKYJIbTYPHOI KOMIIETEHIII1, [0 aKTyalli3y€ THOCEOJIOT1uH1 i aKcio-
JIOT1YHI HaBMYKH CTYJICHTA Ta JIONIOMarae CTaTh YaCTHHOO 1HIIOTO corliymy. OHaK MeTOJI0-
JIOTIYHI 3acaay BUKIAJAHHS 1i€1 JUCHUIUTIHA MOTPEOYIOT Meperisiay BiANOBIIHO 0 Cy4ac-
HUX TEHJICHIIIA Y MOBHIH OCBITI, 30KpeMa IMIUIEMEHTAIIi1 aKC10JIOTTYHOTO T1IX0y B KOHTEKC-
Tl PO3BUTKY COLIOKYJIBTYPHOI KOMIIETEHTHOCTI MailOyTHIX (paxiBIIiB.

Jlo oOrpyHTYBaHHS POAYKTHUBHOCTI COIIOKYJIBTYPHOTO MIIXOAY Y BUKIIAJaHH1 A0~
BOi 1HO3EMHOI MOBH BXK€ Ionydwiaucs Taki gociigauku, sk H. ImxansH, T. Konbina,
P. Minbpyn, 1. Pomamenko, B. Cadonosa, II. CucoeB, O. TapHononbcbkuii, C. Tep-
MinacoBa, B. ®ypmaHoBa Ta iH. Y KOHTEKCTI COI[IOKYJIbTYPHOTO MiAXO1Y J1J10Ba i1HO3€MHA
MOBa Ma€ JIOTIOMOTTH Cy0’€KTy OpIEHTYBATHCS B 1HIIMX THUIAX KYJIbTYp 1 CHIBBIIHOCHHX 3
HUMH HOPM CIIUJIKYBaHHS, BAKOPUCTOBYIOUH LI OPIEHTUPH I “BUOOpPY CTpaTeriil B3aemMo-
Iii Ipu po3BsI3aHHI OCOOMCTICHO 3HAYMMUX 3aBAaHb 1 Mpobaem” mpodeciiHOTO XapakTepy
[14, c. 29]. ChopMoBaHa TaKUM YMHOM COILIIOKYJIbTYpHA KOMIIETEHIIIS TIOJATaTUME Y 3/aT-
HOCTI KOPUCTYBATHUCS Y PI3HUX CUTYAaIlisIX J1JIOBOTO CIUIKYBaHHS HAOYTUMH 3HAHHSMH TIPO
HAI[IOHAIBHOKYJIBTYPHI OCOOJIMBOCTI COIIJIbHOT 1 MOBJIGHHEBOI MOBEIIHKH HOCIiB MOBH,
sIKa BUBYAETHCS.

BonHowac coriokyiapTypHa KOMIIETECHI[ISI HE 3BOJAMTHCS JUIIE 0 “pO3YMIHHS JIIHT-
BOKpaiHO3HABYMX peasliif, OHOMAaCTUYHOI JIEKCUKH, (ppazeosorii Ta aOpUCTUKHU 3 HAI[lOHA-
JbHO-KYJIBTYPHOIO ceMaHThKo” [16, c. 57]. Tak, OCHOBOIOJIOKHUM MPUHITUIIOM KYJbTY-
pH, sk 3a3Ha4aB cBoro yacy 1. Copokin, Buctymnae uinHicts [15, c¢. 137]. BiaminHoCTI B cH-
CcTeMax I[IHHOCTEH BU3HAYAIOTh 1 BiAMIHHOCTI KyabTyp (FO. JloTman).

AKTYaJbHICTh JOCHIKEHHS 3yMOBJIEHA IETEPMIHYIOUMM 3HAYEHHSM LIHHOCTEH Yy
mporieci Mmi3HaHHA 1 TpodeciitHOro 3pocTaHHs, 30KpeMa B MpoIeci HaOyTTsS MalOyTHIMH
(baxiBIIMU IHIIOMOBHOT KOMYHIKaTUBHOT KOMIIETEHITI1.

O0’eKTOM HAIIOTO JOCIIKCHHS CTaB IPOIEC HAaBUAHHS AIIOBIA 1HO3EMHIM MOBI y
BHIIUX HaBYAIBHUX 3aKJajax, MpeaIMeToM — aKCIOJOTTYHUHN miaxia 10 GopMyBaHHS COIlIO-
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KYJbTYPHOI KOMITETEHIII1 SIK CKJIaJ0BO1 IHIIOMOBHOI KOMYHIKaTHBHOI KOMIETEHIIIT MaliOyT-
HBOT'O (paxiBL.

Memorw cmammi € OOTPYHTYBaHHS aKCIOJIOTIYHOTO MIAXOAY JI0 OpraHizallii 3MiCTy
HaBYaHHS JJIOBIM 1HO3EMHI1I MOBI.

OnanyBaHHS 1HO3€MHOT MOBHU — 1€ “BXOJDKEHHS Y CBIT IHIIUX I[IHHOCTEH, sIKi BH-
3HA4Yal0Th HOPMU CIIJIKYBaHHS, COILIalbHI BIAHOCHHH HOCIiB MOBH, 110 BUBYA€ThCA. [IpoTte
JOJIY4eHHSI O HMX Ha 3aHATTAX 3 J1J0BOI 1HO3€MHOI MOBM MOXKE€ BiIOyBaTHUCS B PI3HUU
crnoci0. 30kpeMa JIOIUIFHUM € 3alTy4eHHs p13HOOIYHOI KyJIbTYPOJIOTIYHOI iH(pOopMaIlii moa0
KpaiHu, MOBa sIKO1 BUBUYAeThCs. [Ipu 1boMy Mae BpaxoByBatucs crenudika AiI0BOT KOMY-
HIKallll B MeXax I[l€el HallOHAJIbHOT KyiIbTypu. Hanpuknan, “mMailOyTHIM €KOHOMICTaM He-
00X1JTHO 03HAMOMMTHCS 3 HAIIOHAJTIBHOIO Crien(ikor mpodeciitHol AISIbHOCTI, 0COOINBO-
CTSIMU HAIllOHAJILHOTO BUSIBJICHHSI 0COOMCTOI CBOOOIN i aBTOHOMHOCTI JIFOJIMHU Y KOJIEKTHU-
Bi, BlIaju, cynepHunTBa Tomo” [8]. Takum urmHOM BiAOYBa€ThCS AOJYYCHHS A0 HIHHOCTEH
SIK IETEPMIHAHT KYJIbTYPH.

Ak “rnuOuHHI XapaKTEpPUCTUKH KynbTypu” [6, c. 14], miHHOCTI BepOami3yrThCs.
Boanouac, sik cnymHo 3a3Hadae I'. €nmizapoBa, KyJabTypHO 3YMOBIJIGHUW KOMIIOHEHT 3Ha-
YEeHHsI TOI'O YU 1HLIOTO CJI0Ba HEOOXIJHO IIYKAaTH B CUCTEMI LIIHHOCTEH, B 00pa3l KUTTH, Y
MOJIEIISIX TIOBEIIHKH HOCIiB KyJIbTypH [3, c. 69].

PenpesenTalttisi iiHHOCTEH B1I0OYBA€ETHCS 32 TIOMIOMOTOI0 CMUCIOYTBOPIOBAIBHUX Me-
HTaJbHUX OJUHUIIb — KOHIIENTIB. KOXKeH KOHIIENT Ma€ I[IHHICHY CKJIaJ0BY, “I[IHHICHUI BH-
mip” (I'. Coumikin, B. Kapacuk). “KonnenT He nwuie BioOpaxeHHs peabHO iICHYI0UnX (he-
HOMEHIB — SIBUII AIMCHOCTI, ajie i ix ominka”, — Bkazye O. Pynakosa [12, c. 24]. KonnenTy-
aJIbH1 YTBOPEHHsI B1JOOpaXatoTh LIHHICHI Opi€HTALlli, MPIOPUTETHI JIJIsl IEBHOTO HAIllOHAJIb-
HO-KYJIbTYPHOTO 200 COIIIOKYJIBTYPHOTO CEPEIOBHIIIA.

Mix KOHIIENITOM Ta JIMCHICTIO iICHY€E TiCHUH, Oe3nepepBHUN 3B’S30K: “KOHIENT HiOU
“BIUIeTEHUI” y JIMCHICTD, MiJ] Yac SKOi BiH TPAaHCPOPMYETHCSI, CTAE OCHOBOIO JIJIsl HOBUX JIii,
KOPUTYETBCS TIiJT 9ac IUX Jil, 3HOBY CTAlOUM YMOBOIO JIJISl TIOAAIBIINX MPAKTHYHUX OIepa-
wiit” [5, ¢. 16]. 3aBasku bOMy peani3yeThes TUAAKTUYHUIN MOTEHINIa I KOHIENTY B HaBYaHHI
1HO3EMHIH MOBI, aJK€ TIOPOKEH1 AUCKYPCOM KOHIICITH caMi TBOPSAThH JUCKYPC Ta KEPYIOTh
HUM. BuBYarouM JI710BY 1HO3EMHY MOBY 3 METOIO PO3B’sI3aHHS BIAaCHUX MPOdeciitHuX moTped
1 3aBI1aHb, CY0 €KT JOTYYAETHCS A0 1HIIOTO COIIOKYJIBTYPHOTO CEPEIOBHUIIA-AUCKYPCY, MOT-
paruisie miJ BIUTMB aKCIOJOTIYHOTo ToJIs oro koHuenrocdepu. Tak, CTpyKTypyBaHHS KOXKHO-
ro 3 MIJPYYHHUKIB Ii€1 cepii, OpIEHTOBAHUX HA Pi3HI PIBHI BOJOIIHHS aHIIIHCHKOIO, A€ 3MOTY
OCATHYTH crieni(DiKy IJI0r0 KOHIENTYaIbHOTO 1moJis “bi3Hec” B aHTTIHCHKIN Ta aHTJIOMOBHIN
JIHTBOKYJIBTYpI Ta JIOTIYHI BIIHOCMHU MK HOro ckiaqoBuMmu. Ha3Bu po3aiumiB — 1€ Ha3BH
KOHIICTITIB, CMUCJIOBE HAIIOBHECHHS SIKMX KOHKPETU3YEThCS TPAMATUYHUM MaTepiajioM, aBTCH-
TUYHUMHU (MAaCOBOKOMYHIKaLIHHUMM ) TEKCTAMH, 3aBJJaHHAMU (IUB. TA0IL.).

Tabomurs
3micT minpyunukis cepii “Market Leader”
puaaBHunTBa “Pearson Longman”
MARKET MARKET MARKET MARKET MARKET
LEADER LEADER LEADER LEADER LEADER
Elementary pre-intermediate intermediate  |upper-intermediate advanced
1 2 3 4 5
Introductions Careers Brands Communication  |Being international
Work and leisure (Selling online Travel Internafuonal Training
marketing
Problems Companies Organisation Buﬂt_jmg . Partnerships
relationship
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[TpomoBxeHHs TabauIIi

1 2 3 4 5
Travel Great ideas Change Success Energy
Food a!“! Stress Money Job satisfaction Employment
entertaining trends
Sales Entertaining Advertising Risk Business ethics
People Marketing Cultures E-commerce Flnar]ce and
banking
Markets Planning Employment Team building Consultants
Companies Managing people [Trade Raising finance  (Strategy
The Web Conflict Quality Customer service (I)Dno-llrilr?ebusmess
Cultures New business Ethics Crisis management|New business
Jobs Products Leadership Management Project
styles management
: Takeovers and
Innovation
merges
Competition The_ future of
business

Sk 1 HaNeXKUTh, Y 3MICTOBOMY HATIOBHEHHI Cepii MPE3eHTOBAHO PUHKOBY OPIEHTAIIIO
3 BIATIOBITHUMU CIIO)KMBYMMH Ta MAPKETUHTOBUMU OUiKyBaHHsIMHU. CaMe pUHKOBA I[IHHICHA
opieHTalis nepenbdadae po3yMiHHS “yCHIXy SIK JOCSTHEHHS BUCOKOTO COLIAJBHOIO CTAaTyCy
Yyepe3 pi3HOMaHITHI omepallii KymiBIi-poJaxy, BKIOYa0Un Ipojaax cede sk ToBapy” [13].

Taka opranizaiiisi HABYaJIbHOTO MaTepiajly € MAaKCUMaJIbHO IPOAYKTHUBHOIO 1 €(heKTH-
BHOI0. BoHa 371aTHa nepeopieHTyBaTH Ha KyJIbTYPHI [IIHHOCTI KpaiHU MOBH, LIJ0 BUBYAETHCS,
a00 3araJioM Ha IIIHHOCTI TJIO0ATBHOTO CyCHiIbCcTBa. Ha BTpaTy KyJabTypHOI 1ICGHTHYHOCTI
SIK Ha HETaTUBHHMM HACIIJIOK peai3allii TaKoro IMijJIxoay BKa3yITh JesKi TOCTIIHUKH, aKe
HE MJIEThCS TIPO KYJIBTYPHY CaMO1IeHTH(IKAI[II0, KOJIH “00’€KT OCBITH PO3B’SI3y€ OJHE €U~
HE 3aBJaHHs — BJAJIO BKIIOYUTHUCA B MPOIEC caMopeani3aiii Ha punky npaui” [11, ¢. 182].

Taka Hebe3neka PO3UMHEHHS HAIIOHAIBHUX KYJIbTYpHUX IIIHHOCTEH omepaHTa Mif
BIUTMBOM akcioc(epr MOBH HaBYaHHS, JiHCHO, iICHY€, aje caMi aBTOPHU MiAPYIHHKIB 34aTHI
CHPUSATH PO3BUTKY “‘MDKKYJIbTYpHOI 4yTiuBOCTI” (M. BeHHeT) ik 4yTTe€BOTO CIPUUHATTS U
TAyMa4YeHHs KyJbTYPHUX BIIMIHHOCTEH. BinmoBigHO, 3aBJaHHS Cy4acHOTO HaBUYaHHS 1HO-
36MHHMM MOBaM, SIK CIYIIHO 3ayBaxkye [. MimuH, nossrae B Tomy, “nio0 BigoOpa3uTu y 3mi-
CT1 HaBYAaHHS HAWIPE3€HTATUBHIII KOHIIENTH 1HIIOMOBHOI KYJIbTYpH, 11 3B 53Ky 13 3aralib-
HOJTIOJICBKMMHU I[IHHOCTSIMH, 3HAWTH TOTOXKHOCTI i BIAMIHHOCTI MK CBO€IO Ta 1HIIOK KYJIb-
TYpOIO 1, BpemTi-pemt, copMyBaTH Ha L1 OCHOBI HABUYKU MIKKYJIBTYPHOI KOMYHIKaIii”
[9, c. 114-115].

XapakTepHUM MPUHOMOM, 110 TTO3UTUBHO XapakTepusye miapydanuku cepii “MARKET
LEADER?”, € nparaeHHs iX ykjaJadiB CHIBCTaBUTH YSIBJICHHS YUTaya sIK HOCIS 1HILIOI KyJb-
TypHY 3 LIHHICHUMHU OpIEHTALISIMU HOCIiB MOBM HaBuaHHs. lle BiOyBaeThCs NUIIXOM IOCTa-
HOBKH 3alHTaHb, SKI aKTyaJli3ylOTh aKCIOJOTIYHY CKJIAJIOBY KOHIICTITIB 1 B MEXaxX KYJIbTYpH
MOBH, III0 BUBYAETHCA, 1 B MEXKAX KYJIbTYpH, SIKYy BiTOOPa)KalOTh Ti, [0 HABYAIOTHCSA 1HO3EM-
Hili MOBI. Hampukiaza, penpe3eHTyoun CMHUCIIOBE HANOBHEHHs KOHIENTy “Success” (“Yc-
nix”) y “MARKET LEADER upper-intermediate”, aBTopu IpONOHYIOTH BIJIIIOBICTH HA 3a-
MUTAHHS 1010 BiJNOBITHOCTI KyJBTYPHUM yCTaHOBKAM TOTO, XTO HABYAETHCS, 3aIIPOTIOHO-
BaHUX HUMH 1HIUKATOPIB yCHIXY.
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Ha name nepexoHaHHs, MPUHIMI OpraHi3allii HaBYaJbHOTO MaTepiany B YKpaiHCh-
KUX HaBYAIBHUX BUAAHHX [1; 2; 7] — 32 THMOBUMM MOBEIIHKOBUMH MOJICIIIMH JIIJIOBOI KO-
MYHIKallli, HABKOJIO SIKMX 3TPYNOBAHO W JIEKCUYHUHN 1 TpaMaTUYHUNA MaTepiaj, — He € TaKUM
MPOAYKTHUBHUM, SK KOHIeNTyaidbHa opraHizamisa miapydynukiB “MARKET LEADER”.
CTBOpeHHS KOHTAKTIB Ha POOOTI, BITAaHHS 3 KJII€HTAMH, CIIUIKYBaHHS 3 KIIEHTaMU, KOMaH]I-
Ha poOOTa Ha 3aX0/4aX, MPUUHATTSA 1K1 3 KOJIETaMH, CIUJIKYBaHHS €-mail, KOHTaKTH 3 mapT-
HEpaMU, CaMOIIPE3CHTAIlisl — TAKMMHU € KIIF0UOB1 MOJIETI J17I0BOi OBEIHKH, SIKUM HaBYAIOTh
BITUM3HSHI HaBYaIbHI BUAAHHA. Ta aKIEHTYBaHHS HE Ha IIIHHOCTIX-IUISIX, a JIMIIE Ha 1H-
CTpyMeHTax ix peanizarii (K BITaTUCS, SIK TOBOPUTH MO TeIEPOHY TOIIO) MOCIA0TIOE MO-
TUBAIIIIO THX, XTO HABYAETHCA.

[Ile omHUM HETOJIKOM YKpPAiHCHKMX HABUYAIBHUX BHJIAaHb € BUKOPHCTAHHS HEABTCH-
TUYHUX TEKCTIB JUIsl 3aKpirjieHHs 3HaHb. [IpoTe, 3rigHo 3 3aranbHoeBponeicbkuMu Pexo-
MEHJIalisiMu 3 MOBHOi ocBiTH [4, ¢. 102], HaBYanbHI MaTepiaiu, IO BUKOPUCTOBYIOTHCS,
MOBHHHI MaTH COIIOKYJIBTYPHY CIIPSIMOBAHICTb 1 OyTH aBTEHTUYHHUMU.

ABTECHTUYHUMH TEKCTaMH, a TOMY JIIEBUMUMH 3ac00amMu (OpMyBaHHS aKCIOJIOTTUHHX
OpIEHTHPIB, € TEKCTH MacoBOi KomyHikamii. [lepeBaraMu Takux TEKCTIB € Te, IO BOHU
“3’ABJISIFOTHCS 3 KOHKPETHOTO MPHUBOAY, aKTYaJIbHOTO JJIS XKHUTTS COIIIyMY, 1 € PEaKI[€I0 Ha
MIEBHI MOJ1i”, 3aBASIKK YOMY OPIEHTYIOTh OCOOMCTICTh Y COPUUHATTI Oaratbox sIBUIL CYCITi-
JBHOTO KUTTS, 3/1aTHI BIUIMHYTHU Ha CBIJIOMICTh OCOOMCTOCTI, 3MIHUTH 11 OIIIHKU, YCTaHOB-
KH, CTaBJICHHS 10 TOTO, MPO III0 HaeThes y TeKCTi [9, ¢. 22].

Came B myONiIMCTUYHOMY TEKCTI BiIOyBaeThCsl KOHIENTYyatizamisa iHpopmarii. AB-
TOpPYM HaBUaJIbHUX BHJIaHb, y SKHX BUKOPUCTOBYIOTBCS TaKi TEKCTH, 30KpeMa aBTOPHU
“MARKET LEADER”, ski akTHBHO 3aJy4ar0Th TEKCTH, OMyOJikoBaHi B raszeri ‘“The
Financial Times”, yepe3 OBOJIOIHHS KOHIIENTOM Ta MOT0O aKCIOJOTIYHHM 3MICTOM BIPOBa-
JDKYIOTh TAKUM YWHOM CBITOTJISIIHI YCTaHOBKH, COIIOKYJIBTYPHI YSBICHHS, IPUTAMaHHI HO-
CisSIM MOBH HaBYAHHS SIK TIPEJICTABHUKAM IEBHOI KYJIbTYPH.

Bucnogku. [lpakTuaHuil JOCB1J BUKIAJaHHS J1I0BOi 1HO3€MHOI MOBH B CUCTEMI BU-
1101 OCBITH YKpaiHU Ja€ 3MOTY OLIHHUTH W aKTyali3yBaTh METOAMYHI MiIXoau A0 (hopmy-
BaHHA y CTYAEHTIB 3/JaTHOCTEH 70 €(peKTUBHOI MIKKYJIbTYPHOI KOMYHIKAIl B YMOBAax IMpo-
¢eciiiHO CIPSIMOBAHOIO IHIIOMOBHOIO CIIUJIKYBAHHS, 30KpeMa aKTyasli3yBaTH aKClOJIOT14-
HHUM MAX1J A0 OpraHizalii 3MIiCTy HaBYaHHS JIJ0BIM 1HO3EMHIN MOBI. Woro BIPOBAKCHHS
B KOHTEKCTI (hOpMyBaHHSI COIIOKYJITYPHOI KOMIETECHIlIi MOBH BH3HA4yae BIIOIp Ta OpraHi-
3aIlif0 JIHTBICTUYHOTO MaTepianay, HOro CTpyKTYpHY OpTaHi3allilo Ha OCHOBI KOHIenToche-
pH AQHTJIOMOBHOTO JITIOBOTO JIUCKYPCY, IO JAa€ 3MOTy OUIbI MTHOOKO OCATaTH COIOKYIIb-
TYpHY crerudiky cepeaoBHINa MaitOyTHHOI TpodeciitHOT aKTUBHOCTI, JOJYYHBIIUCH 10 HO-
ro 0a30BHX COIIOKYJIBTYPHHUX IIHHOCTEH. PazoM i3 TuM, peaizallis akCioJIOT19HOTrO ITiIX0-
1y B HaBYaHHS JIJIOBiH 1HO3eMHIN MOBI Tiepeadadae i KyJIbTypHY CaMOiIeHTH(IKAIIIO 0CO-
OMCTOCTI B IIporieci HAOYTTs IHIIIOMOBHOI KOMYHIKaTUBHOT KOMIIETEHIIIi B pe3yJIbTaTi CHiBC-
TaBJICHHSI BJIACHUX I[IHHICHUX OPI€HTAIlI}, OIIIHOK 3 IIHHICHUMHU OPI€HTAIlIsIMU HOCIiB MOBH
HaBYaHHS.

[TepcieKTHBHUMU HANpsSIMaMU MOJAIBIIOTO JOCIIHKEHHS Ii€] TEMATUKA MAIOTh CTa-
TA JNOCTIHPKEHHS pe3yJbTaTiB BIPOBAKCHHS BIAMOBIAHUX TMEAAroriyHUX TEXHOJOTIH B
OCBITHIH TpoIIEC.
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Mantulo N., Polyezhayev Yu. Formation of Social and Cultural Competence in the
Process of Teaching Foreign Language for Business Purpose: Axiological Approach

The active integration of Ukraine into global educational environment requires qualitative
changes in the system of training highly qualified specialists with university degree who are
capable to cross-cultural interaction and effective international professional cooperation. The
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communicative paradigm of foreign language teaching in the system of Ukrainian higher education
is directed at training professionals with advanced foreign language skills and it is also aimed at
forming specialists with multicultural experience who can successfully compete in the new market
conditions and feel confident in information flow in their native and foreign languages. Among the
major problems in modern methods of teaching foreign languages for business purpose in high
school is to form social and cultural competence that actualizes epistemological and axiological
skills and helps to integrate into foreign language community with its long-standing language and
behavioral norms. However, methodological principles of teaching this discipline need deep
reconsideration according to current trends in language education and there emerged the necessity
of implementation of axiological approach in the context of social and cultural competence of
university students.

The relevance of the study is defined by the determining meaning of cultural and social
values in the process of cognition and professional growth, particularly in the process of
acquisition of foreign language communicative competence by university students.

The object of the study is the process of learning foreign language for business purpose in
higher educational institutions, the subject of the study is axiological approach in social and
cultural competence formation as a component of foreign language communicative competence of
future specialists.

The article aims to justify the axiological approach in the content of mastering foreign
language for business purpose. The practical experience of teaching foreign language for business
purpose in Ukrainian university environment allows evaluating methodological approaches in
formation of students’ skills in effective cross-cultural communication in professional
communication in a foreign language, the evaluation of existing approaches enables to actualize
axiological approach in the content of learning foreign language for business purpose. The
implementation of axiological approach in the context formation of social and cultural competence
determines the selection and organization of linguistic material, structural organization based on
concept frames in English business discourse and it also allows deeper comprehension of
distinguishing features of social and cultural environment of future professional activity;
furthermore, the implementation of axiological approach allows become more familiar with basic
values in foreign culture. However, the implementation of axiological approach to learning foreign
language for business purpose involves cultural identification of individuals in the process of
acquiring foreign language communicative competence by comparing their own cultural values and
experiences with values in the scope of the foreign language.

Key words: foreign languages for business purpose, social and cultural competence,
concept, axiological approach.
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