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Chvala M. The Characteristics of the Model of Formation of the Future Graphic

Designers’ Competitiveness in the Process of the Special Subjects Studying
The article is devoted to the definition of the main factors and principles of

organizational and pedagogical conditions of the process of forming the competitiveness of
future graphic designer, graduate university. In this article the structural and functional
model of the formation of the competitiveness of future graphic designers in the study of
special subjects (“Design”, “Typography”), which was based on the principles of
problematic, reflective activity, conscious perspective, simulation, collaboration, and
feedback. Structural and functional model of formation of the competitiveness was carried out
using a self-assembly programs and the use of reflective techniques of diagnosis, techniques
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out students in reflective stance in dealing with uncertain problem situations. The important
condition for effectively improving the competitiveness of the students, future graphic
designers, is bridging the gap between theoretical preparation and practice their future
professional activity. The organization of the educational process should contribute to the
development of personal qualities of students, creating favorable conditions for the
development of their creative abilities, public satisfaction in competitive graphic designers
with a fundamental education, possessing creative thinking, do our job professionally,
capable of applying formed competence in solving various problems, effectively work in the
new environment quickly make responsible decisions and be aware of the latest trends

Key words: structural-functional model, competitive, specialist, graphic designer,
teaching conditions, preparation.


