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Vorona V. Levels of the Professional Competence of Future Marketing Specialist
in the Higher Educational Establishment

The criteria, figures and levels of professional competence of future marketing spe-
cialist, the question of their self-improvement that requires the creation of corresponding
pedagogical facilities and relevant, timely response in the educational process are considered
in the article.

A professional competence of future marketing specialist is the system, that has the
purpose in providing of success of productive, economic, market processes in the particular
sphere based on the corresponding human resourses – knowledge, abilities, experience,
personal qualities in combination with the capabilities to distribute these resources, and also
to renovate them. In this regard a student has to master a criterion-level tool. The step of cri-
terion appearance is expressed in the concrete factores.

The results of analysis of professional competence of marketing specialist allowed to
distinguish the criteria: informative-motivational, organisational-active, psychotechnical;
levels: high, middle, low and create the educational facilities.

Thus, a professional competence of future marketing specialist is a structure, where
the experience, theoretical knowledge, practical skills and important personal qualities for a
young specialist are connected, that are characterized as the difficult psychology, to the sig-
nificant features, such as mobility, flexibility, critical thinking. Marketing specialist has to
control the level of own professional competence as consistent with the criteria and figures,
that will be changed with the developments in the sociocultural environment.

Key words: the professional competence of future marketing specialist, the structure of
professional competence, criteria, figures, levels, pedagogical facilities.


