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Dyachenko Formation of Creative Individuality of the Future Designer in the 
Process of Professional Training: Acmeological Approach

In the article the essence of the concepts “creative personality”, “creative personality 
of the future designer”; lit scientific approaches to understanding the phenomenon of 
creativity as one of the main concepts of the process of formation of the creative personality 
in General and the future of design professionals in particular; outlined features 
archeologicznego approach to the process of formation of creative individuality of the future 
designer in the process of professional training.

The problem of forming the creative individuality of the future designer currently 
becoming increasingly important, because creativity is one of the main features of 
professionals in this specialty. Successful, popular, competitive, professionally implemented 
can be like this designer who is a creative personality, capable of self-development and self-
improvement, a person who feels it necessary to society.

Creativity is regarded as a personal characteristic, as the realization of man’s own 
individuality. Therefore, the creative process and is a manifestation of this individuality. 
Awareness of the future designer myself as a creative specialist contributes to its integrity as 
individuals, internal consistency, stability in difficult professional situations; at the same time, 
its harmonious self-concept supports a sense of their own creative individuality, uniqueness 
and originality.

Acmeological approach allows to highlight the structure of professional self-concept 
of personality is a system of integrated indicators: intelligence (level of development of 
mental operations, cognitive processes); emotionality (anxiety, resistance); motivating; social 
adaptability (the dynamics of self-esteem, formation of social attitudes, an indicator of socio-
psychological adaptation and communicative qualities).

The formation of creative identity of the designer of the future, the development of his 
personality is one of the important tasks of professional training of specialists on design.

Key words: “acme”, individuality, creativity, personality, future designer, 
professional education, development, creative individuality, creativity, formation.
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